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BRAND CONCEPT

1.1 Brand Concept
Our creative materials present 
an opportunity to show  the 
world who we are. Our materials 
should represent who we are in a 
consistent and compelling way.

1.2 Brand Personality
Our creative materials present 
an opportunity to show  the 
world who we are. Our materials 
should represent who we are in a 
consistent and compelling way.

OUR CORE BRAND PROMISE IS
To lead positive environmental change by developing transformational ideas and putting them into action.

EVIDENCE WE’RE DELIVERING ON THAT PROMISE
WRI has worked for years researching, imagining, and growing long-term flagship projects that:

• Shed light on the most important environmental problems and opportunities. 

• Transform business practice at the highest levels.

• Provide insights and facts to policymakers on critical topics to help them make better decisions. 

OUR BRAND PERSONALITY IS…
Smart, analytical, imaginative, thorough, active/energetic/alive, dedicated, persistent, trustworthy, and definitive.

WE’RE UNIQUE BECAUSE OF OUR…
• Synthesis of research 

• Serious people with big ideas

• Discovery and transformation

THE TENETS WHICH GUIDE US…
• Dedication to our work—no matter how long it takes—makes us successful. 

• Our consistently top-quality work makes us trustworthy. 

• And our results make us leaders in the field. 

VISUAL STYLE
WRI’s materials are bright, clean, and modern. They are intended to demonstrate important new thinking. 

Our materials take advantage of two main design approaches: clean space and use of large photographs.   
The materials carry the logo proudly, and titles, authors, and contributor partners are always prominent.
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BRAND CONCEPT

1.3 Messaging
There are two options for the 
About WRI Language. They are 
listed here. Whenever possible 
please use the complete version.

SHORT VERSION
WRI is a global research organization that 
turns big ideas into action at the nexus of 
environment, economic opportunity and 
human well-being.

COMPLETE VERSION
WRI is a global research organization that turns big ideas into action at the nexus of environment, 
economic opportunity and human well-being.

OUR CHALLENGE
Natural resources are at the foundation of economic opportunity and human well-being. 
But today, we are depleting Earth’s resources at rates that are not sustainable, endangering 
economies and people’s lives. People depend on clean water, fertile land, healthy forests, and a 
stable climate. Livable cities and clean energy are essential for a sustainable planet. We must 
address these urgent, global challenges this decade.

OUR VISION
We envision an equitable and prosperous planet driven by the wise management of natural 
resources. We aspire to create a world where the actions of government, business, and 
communities combine to eliminate poverty and sustain the natural environment for all people.

OUR APPROACH
Count It

We start with data. We conduct independent research and draw on the latest technology to 
develop new insights and recommendations. Our rigorous analysis identifies risks, unveils 
opportunities, and informs smart strategies. We focus our efforts on influential and emerging 
economies where the future of sustainability will be determined.

Change It

We use our research to influence government policies, business strategies, and civil society 
action. We test projects with communities, companies, and government agencies to build 
a strong evidence base. Then, we work with partners to deliver change on the ground that 
alleviates poverty and strengthens society. We hold ourselves accountable to ensure our 
outcomes will be bold and enduring.

Scale It

We don’t think small. Once tested, we work with partners to adopt and expand our efforts 
regionally and globally. We engage with decision-makers to carry out our ideas and elevate our 
impact. We measure success through government and business actions that improve people’s 
lives and sustain a healthy environment.
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LOGO

2 Logo Overview
This section gives guidance on 
how the logo (the mark and the 
logotype) should appear and 
what not to do. There is specific 
guidance across the principal 
media—print and web—as well as 
guidance for using the logo across 
other media.
There are two configurations of the 
logo: stacked and horizontal. In all 
media, the stacked version is the 
preferred format for the logo. The 
horizontal logo should be used on 
the interior pages of publications 
and in horizontal applications such 
as footers for both print and web. 

STACKED LOGO

HORIZONTAL LOGO
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LOGO

2.1 Size
The logos should follow the 
minimum size requirements  
below. The minimum size is 
determined by the distance 
between the left side of the logo 
mark and letter farthest to the 
right in the logo type. 
The logo mark should always 
retain the same size ratio to the 
logo type and the ratio of height to 
width should never change.

IN PRINT
Do not reproduce the stacked logo smaller than 1.5 inches wide, and the horizontal logo smaller 
than 2.5 inches wide. 

ON THE WEB
Do not reproduce the stacked logo smaller than 100 pixels wide, and the horizontal logo smaller 
than 180 pixels wide.

1.5” / 38mm / 100px 2.5” / 64mm / 180px 
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LOGO

2.2 Clear Space
There should always be space 
between the logo and other logos, 
graphic elements, or images. 
The space is determined by the 
diameter of the WRI “pot holder” 
mark, and applies to all sides of 
the logo. Here it is shown in the 
middle of space, and along with 
another logo, with the example of 
World Bank Group.
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LOGO

2.3 International Offices
The WRI International Office logos 
should be used on materials about 
or produced by the corresponding 
international office. 
There is only one orientation  
for each logo, as well as a  
black version and white version  
for each.
All country logos have been 
updated since January 1, 2017.
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2.4 Don’t Do This!
As important as knowing what to 
do with the logo, knowing what 
not to do is important. 
These forms of the logo may not 
be used.

Never use black outlines 
around the logo mark—
commonly referred to as the 
“pot holder.”

Never change the 
relationship of the logo mark 
and the logotype, or change 
the typeface of the logotype.

Never stretch or squeeze the 
logo in any form. 

Never change the color of 
the logo mark, logotype, or 
color field it sits on. 

World Resources Institute Visual Design Style Guide

STYLE ELEMENTS     DO NOT USE ANY OF  THESE LOGOS

NEVER USE BLACK OUTLINES AROUND THE LOGO.

NEVER CENTER THE NAME UNDER  
OR ABOVE THE LOGO

THE LOGO IS ALWAYS PRINTED IN  
TRAJAN IN ALL CAPITALS. NEVER USE 
LOWER CASE IN THE LOGO.

NEVER ABBREVIATE WORLD  
RESOURCES INSTITUTE.

World Resources Institute
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2.5 Print
The stacked logo is the only 
logo that may be used on print 
publication covers.

COVERS
When WRI is the sole author of a publication, 
place the stacked logo either in the top  
left or bottom left corner of the cover  
(aligned vertically).

REVERSE
If printing in reverse the preferred use of the 
logo is reversed out of the WRI Yellow color. 
When reversing out of yellow, no other objects 
other than the logo should appear within the 
yellow box. The yellow box should align to the 
top of the cover and be indented from the left 
side of the cover.

HORIZONTAL USAGE
The horizontal versions of the logo should be 
used minimally—typically in footers as within 
this guide.

Front Back

Front
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2.8 Sub-Branding on Websites
Sub-branded websites should 
carry WRI’s logo prominently. 
Websites within the WRI 
ecosystem should include a  
bar at the top unless there are 
special circumstances. 
For further guidance, please 
discuss with the Director of  
Online Communications.

Gray bar is 25px 
high and text set 
in Arial font, 10px, 
black (#000)
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PHOTOGRAPHY

3 Photography
Photography brings our cause  
to life. Always tell your stories  
with powerful photographs.

Photographs should always appear human, and in no way slick or overly corporate. The locality of our work is vitally 
important, and should be portrayed through the unique character of each country. Our photography should also clearly 
illustrate the scale and complexity of the projects we are working on. Err on the side of creativity in imagery to balance  
the complexity of the issues we are conveying to our audiences.

LOCALNATURAL COLOURFUL DYNAMIC

TRANSFORMATIONALHUMAN INTERACTIVE REALISTIC
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PHOTOGRAPHY

3.1 Guidance
Photography must appear modern, 
involve movement, work from 
the micro scale to the macro, 
and depict human interaction. 
Both color and black and white 
photographs may be used.

TELL A STORY
Stories are a powerful way to convey information. Take as much time 
to choose the proper photographs for your communications as you 
do crafting your language. Moving human society to live in ways that 
protect Earth’s environment is the crux of our mission, and this idea 
must be conveyed as clearly and powerfully as possible. 

PEOPLE
The human aspect of the work we do is what makes WRI unique. This 
dimension of our activities should be documented in contexts which are 
locally authentic and true to life. Human interaction should be portrayed 
positively, and shot realistically. Avoid forcing or staging a composition, 
as well as staid shots of men and women in business attire. 

LOCALITY
Photography should be a means of bringing the local experience to the 
viewer. Focus on distinctive local qualities, and use color, landscape 
and atmospheric mood to convey  a realistic impression as clearly as 
possible.

AUTHENTICITY
We hold ourselves to a very high standard of accuracy and impartiality. 
Therefore, in choosing photographs avoid highly-stylized imagery. 
For example avoid images that dramatize the effects of smog in the 
atmosphere, or use Photoshop techniques to make an environment look 
unrealistic. Never, ever alter an image except to crop it or alter color or 
contrast.

Never use copyrighted material as copyright punishment can be severe.

Wherever possible, use Creative Commons licensed photography 
(Attribution-NonCommercial-ShareAlike 4.0 International). 

For more information, go to https://creativecommons.org/.
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4 Color
Color is a simple way to add 
interest to any design. It is 
imperative to use the same 
color palette throughout the 
organization.
Use PMS DS or CMYK values for 
print and RGB or Hex values for 
digital, web, and MS Office files.
PMS C values are for printing 
in 2-color (business cards, 
stationary).

PRIMARY
These should be used liberally and are the only colors that may be used in the color logo. 

SECONDARY
These make up a vibrant palette and should be used 
to brighten and modernize designs along side the 
primary colors.

TERTIARY COLORS
These are not meant for extensive use and should 
be reserved for applications such as chart and map 
details. Do not treat these in ways such as flooding a 
page with color.

PMS 639C
PMS DS 230-1
c100 m5 y5 k15
r0 g156 b204
#0099CC

PMS 3415C 
PMS DS 264-1
c100 m0 y70 k20
r0 g122 b77
#007A4D

PMS 187C 
PMS DS 75-1
c0 m100 y100 k20
r197 g31 b36
#C51F24

PMS 654C 
PMS DS 206-1
c100 m60 y0 k40
r0 g63 b106
#003F6A

PMS 144C 
PMS DS 32-1
c0 m50 y100 k0
r233 g131 b0
#E98300

PMS 377C 
PMS DS 299-1
c40 m0 y100 k10
r151 g189 b61
#97BD3D

PMS 192C 
PMS DS 97-1
c0 m100 y70 k0
r237 g26 b55
#ED1A37

PMS 2425C 
PMS DS 161-1
c40 m100 y0 k10
r125 g0 b99
#7D0063

PMS 108C 
PMS DS 1-1
c0 m5 y100 k0
r252 g217 b0
#FCD900

PMS C 417
PMS DS 329-6
c0 m0 y10 k50
r155 g155 b155
#9B9B9B

PANTONE BLACK
c70 m50 y30 k100
r0 g0 b0
#000000

PMS C 130
PMS DS 18-2
c0 m30 y100 k0
r240 g171 b0
#F0AB00

GOLD BLACK GRAY
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TYPOGRAPHY

5 Typography
WRI’s typography takes advantage 
of attractive, clean fonts that are 
readily available to our staff and 
partners, without great expense. 

PRINT TYPOGRAPHY
Our predominant header font is  
Acumin Pro Condensed Light.

You may choose between two fonts  
for the body text:

The Arial family (Arial is a sans serif— 
or more modern, clean font.)

Georgia (if you seek a serif font)

WEB TYPOGRAPHY
Headers are Myriad Pro Condensed.  
Body font is Georgia.  
Secondary body font and small link text is Arial

TYPEKIT
The Acumin Pro Condensed family is available free 
through Adobe Typekit with a Creative Cloud 
account. If not, we provide files for download at 
brand.wri.org

Georgia Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()?

Georgia Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()?

Acumin Pro Condensed Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()?

Acumin Pro Condensed Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()?

Arial Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()?

Arial Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*()?
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PUBLICATIONS

6 Publications
We’ve created easy-to-use 
templates that help programs 
develop attractive products 
quickly. These products were 
designed to accommodate short  
or long titles, multiple authors,  
and designers working across 
different platforms. 

WRI.ORG

STRIKING THE BALANCE
Ownership and Accountability in Social and  

Environmental Safeguards

GaIa laRsen and athena ballesteROs

WRI.ORG

 DESIGNED FOR  
THE FUTURE?
Assessing Principles of Sustainable Development 
and Governance in the World Bank’s Project Plans

CLIFFORD POLYCARP, MILAP PATEL, AND JOONKYUNG SEONG

COASTAL CAPITAL
  Ecosystem Valuation for Decision Making  
in the Caribbean

RICHARD WAITE, LAURETTA BURKE, ERIN GRAY 
Pieter van Beukering, Luke Brander, Emily McKenzie, Linwood Pendleton,  
Peter Schuhmann, Emma Tompkins

WRI.ORG
        iGlobal Shale Gas Development: Water Availability and Business Risks

WRI.ORG

PAUL REIG, TIANYI LUO, AND JONATHAN N. PROCTOR

 GLOBAL SHALE GAS
DEVELOPMENT
Water Availability and Business Risks

WRI.ORG

SOURCING LEGALLY 
PRODUCED WOOD
A Guide for Businesses

EDITED BY RUTH NOGUERÓN AND LORETTA CHEUNG

WRI.ORG

IMPROVING WATER 
QUALITY
A National Modeling Analysis on Increasing Cost 

Effectiveness through Better Targeting of U.S. Farm 

Conservation Funds

MIchelle PeRez, KatIe ReytaR, MIndy SelMan, and SaRa WalKeR 
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PUBLICATIONS

6.1 Report Covers
Use this cover template with a 
full bleed photo for the majority 
of reports. You may use a black 
transparent box to keep the title 
text legible.

        iGlobal Shale Gas Development: Water Availability and Business Risks

WRI.ORG

PAUL REIG, TIANYI LUO, AND JONATHAN N. PROCTOR

 GLOBAL SHALE GAS
DEVELOPMENT
Water Availability and Business Risks

TITLE: 
Acumin Pro Condensed 
Light, ALL CAPS, color White. 
Type size can increase or 
decrease to fit a shorter or 
longer title as needed, but 
should stay in the range of  
48pt – 60pt. Line spacing  
equal to type size

TITLE BOX:  
If needed, a black box can be 
used behind the Title block, 
set to 60% transparency.  
Can bleed off of left side  
or bottom.

SUBTITLE: 
Georgia Italic 17pt, line 
spacing exactly 24pt, White

AUTHORS:  
Arial Bold 10pt, White

WEBSITE:  
Arial Bold 14pt type, “WRI” 
ALL CAPS, White

PHOTO:  
Full bleed.  
Please see photo guidelines  
for help selecting photo

LOGO IN BOX:  
21/2”x1”, Gold, 1.125” from  
left margin
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PUBLICATIONS

6.2 Color Report Covers
This template can be used when 
no photo is available. 
It offers a high degree of flexibility, 
as you may use any of the 
primary or secondary colors as 
a background with white for the 
text. If using a white background, a 
primary or secondary color can be 
used for the title with black for the 
rest of the text. 

REEFS 
AT 
RISK
REVISITED

JOHN WILLIAMS, CY JONES, MICHELLE PEREZ, MINDY SELMAN, JENNY WILLIAMS

WRI.ORG

BACKGROUND COLOR:  
Any of the primary or 
secondary color may be 
used for the background 
color. Only one color should 
be used per publication

TITLE:  
Acumin Pro Condensed 
Light, ALL CAPS, white

AUTHORS:  
Arial Bold 10pt

WEBSITE:  
Arial Bold  
14pt type, “WRI” always 
CAPITALIZED, color Black

LOGO IN BOX:  
21/2”x1”(or 15px6p), Gold, 
1.125” from left margin
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PUBLICATIONS

6.3 Report Summary
A summary of the report should 
occupy the first interior text page 
before the start of the publication. 
This layout can also be used as 
a chapter opener throughout the 
publication. 
The page shown here is a single 
page while the following page 
shows an example spread. 

        3Scaling Up Regreening

EXECUTIVE SUMMARY
In a world grappling with the challenges of food insecurity, climate 

change, landscape degradation, and rural poverty, regreening offers 

a path forward, especially in dryland areas. The transformation 

of degraded landscapes—restoring productivity and increasing 

resilience through the widespread adoption of agroforestry and 

sustainable land management practices—can deliver food, climate, 

and livelihood benefits. 

RULE: 
1pt, PMS417

TITLE:  
Acumin Pro Condensed 
Light 50pt, line spacing 
exactly 46pt, ALL CAPS

NOTE:  
The title color may be any 
of the primary or secondary 
colors, but only one color 
can be used per document 
on all titles and headlines, 
interior and exterior

BODY TEXT:  
Acumin Pro Condensed 
Light 20pt, line spacing 
exactly 32pt, Black
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6.4 Report Interiors
PULL QUOTE:  
Acumin Pro Condensed 
Light 25pt/27pt, primary 
document color

PHOTO TRYPTICH:  
Can span across the spread, 
please refer to photography 
section for help selecting 
photos.
Photos should be separated 
by a 1/8” white rule

BULLET TEXT:  
Georgia, 10pt type, line 
spacing 13pt, Black;  
BULLETS: 
Wingdings, 10pt type, line 
spacing 13p

SUBHEAD LEVEL 1:  
Georgia, 13pt type, line 
spacing 16pt

BODY COPY:  
Georgia, 10pt type, line 
spacing 13pt, Black
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6.5 Report Interiors (cont’d)
SUBHEAD LEVEL 2:  
Acumin Pro Condensed 
Light, 14pt type, line spacing 
15pt, Black

FIGURE HEADER:  
Georgia 10pt, line spacing exactly 14pt, color Black, followed by 
a pipe character, and then the figure name, set in Acumin Pro 
Condensed Bold 12pt, line spacing exactly 14pt

FOOTER:  
Text: Acumin Pro Condensed 
Light 10pt, Black; Divider: 1pt 
stroke, Gold, .5” / 3p high

FIGURE:  
Figures should be clean, 
simple, easy to understand, 
and use only as many colors 
as are necessary to visualize 
the data

TEXT BOX:  
HEADER: Acumin Pro Condensed Bold, 13pt type,  
line spacing 14pt, White.  
BODY TEXT:  Acumin Pro Condensed Light, 11pt type,  
line spacing 11pt, White
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6.6 Sub-Branding
A sub-brand is any program, 
organization, or peripheral brand 
that is in partnership with WRI 
on WRI-produced materials. WRI 
branding should always be more 
prominent than sub-brands.
For publications where WRI is in a 
secondary role, please contact the 
Creative Director for guidance.

FRONT COVERS
When WRI is the primary author of a 
publication along with a sub-brand author, 
place the WRI stacked logo in the top left 
corner of the cover. The sub-brand logo(s) 
should be placed in the lower left of the  
cover, alphabetically from left to right  
(if more than one).

BACK COVERS
When several logos must appear on the  
back cover of a publication, place the logos  
at the bottom of the page in alphabetical  
order (with WRI’s logo first if present) from  
left to right—unless a different order is 
required by the partner(s). A single row is 
preferable if possible. 

MODERNIZING PUBLIC
TRANSPORTATION
Lessons learned from major bus improvements in 

Latin America and Asia

JOHN WILLIAMS, CY JONES, MICHELLE PEREZ, MINDY SELMAN, JENNY WILLIAMS

12  |  

ABOUT THE AUTHORS 
Franz T. Litz leads WRI’s efforts to engage federal agencies on 
climate change regulatory matters, and is also active in WRI’s 
work at the state and regional levels in North America. He has 
advised the major regional climate change initiatives in the Unit-
ed States and Canada, as well as a number of individual states. 
Before his work at WRI, Franz led the climate change efforts of 
the New York State environmental agency, where he was instru-
mental in the design and creation of the Regional Greenhouse 
Gas Initiative. Franz is a lawyer and previously spent a number of 
years in private practice in Boston, Massachusetts.
Contact: franz@wri.org 
 
Nicholas M. Bianco leads the World Resources Institute’s 
state and regional climate change efforts and plays an active role 
in WRI’s work with federal agencies in the United States, includ-
ing the U.S. Environmental Protection Agency and Department of 
Agriculture, among others. Before coming to WRI, Nicholas was 
engaged in climate change regulatory work with the Massachu-
setts Department of Environmental Protection. 
Contact: nbianco@wri.org 
 
Michael B. Gerrard is Andrew Sabin Professor of Professional 
Practice and Director of the Center for Climate Change Law at 
Columbia Law School. He practiced environmental law in New 
York full-time between 1979 and 2008. He formerly chaired the 
Section on Environment, Energy and Resources of the American 
Bar Association. 
Contact: michael.gerrard@law.columbia.edu 
 
Gregory E. Wannier is a Post-Doctoral Research Scholar and 
Deputy Director of the Center for Climate Change Law (CCCL) at 
Columbia Law School. He received his joint J.D./M.S. in Envi-
ronment and Energy Studies from Stanford Law School, and the 
E-IPER program at Stanford University, School of Earth Sciences. 
Contact: gregory.wannier@law.columbia.edu 

ABOUT WRI 
The World Resources Institute is a global environmental think 
tank that goes beyond research to put ideas into action. We work 
with governments, companies, and civil society to build practical 
solutions to urgent environmental challenges. WRI’s transforma-
tive ideas protect the Earth and promote development because 
sustainability is essential to meeting human needs and fulfilling 
human aspirations for the future.
 

ABOUT EMBARQ 
EMBARQ’s mission is to catalyze and help implement environ-
mentally and financially sustainable transport solutions to improve 
quality of life in cities.

ABOUT THE WORLD BANK 
The World Bank is a vital source of financial and technical as-
sistance to developing countries around the world. Our mission 
is to fight poverty with passion and professionalism for lasting 
results and to help people help themselves and their environment 
by providing resources, sharing knowledge, building capacity 
and forging partnerships in the public and private sectors.

10 G Street, NE  |  Washington, DC 20002  |  Tel: +1 (202) 729-7600  |  Fax: +1 (202) 729-7610  |  www.WRI.org

Copyright 2011 World Resources Institute. This work is licensed under the Creative Commons Attribution-NonCommercial-NoDerivative  
Works 3.0 License. To view a copy of the license, visit http://creativecommons. org/licenses/by-nc-nd/3.0/

P R O D U C E D  I N  A S S O C I A T I O N  W I T H :
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6.7 Sub-Branding Examples
There are two iterations of sub-
branded covers. The first and 
suggested version is to place 
partner logos below the author 
block, knocked out in white. 
Multiple logos can be placed here 
(up to the design team’s discretion) 
depending on size and orientation.
please note that at no time is there  
a partner logo next to WRI’s logo 
at the top of the cover.

MODERNIZING PUBLIC
TRANSPORTATION 
Lessons learned from major bus improvements in 

Latin America and Asia

JOHN WILLIAMS, CY JONES, MICHELLE PEREZ, MINDY SELMAN, JENNY WILLIAMS

The second iteration is to swap 
the WRI logo at the top with the 
partner logo below. This approach 
should be pre-approved by the 
Creative Director as early as 
possible in the writing process 
(ideally at the grant-writing stage). 

        iGuide for Designing Mandatory Greenhouse Gas Reporting Programs

GUIDE FOR DESIGNING 
MANDATORY GREENHOUSE  
GAS REPORTING PROGRAMS
NEELAM SINGH AND KATHRYN BACHER

WRI.ORG  |  THEPMR.ORG

CONTRIBUTING AUTHORS: RANPING SONG, MARY SOTOS, AND LEI YIN

        iBridging the Gap Between Energy and Climate Policies in Brazil

WRI.ORG

BRIDGING THE GAP BETWEEN 
ENERGY AND CLIMATE 
POLICIES IN BRAZIL: 
Policy Options to Reduce Energy-Related GHG Emissions

OSWALDO LUCON, VIVIANE ROMEIRO, TARYN FRANSEN

PARTNER LOGO:  
Replaces the WRI logo

MULTIPLE PARTNER LOGOS 
Aligned in order of importance. Here the two primary logos are 
on top and the secondary logos are below.
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6.8 Working Paper Covers

CONTENTS TEXT:  
Acumin Pro Condensed 
Light, 12pt, line spacing 19pt, 
Black

CONTENTS HEAD:  
Acumin Pro Condensed 
Light, ALL CAPS, 16pt, line 
spacing 19pt, Black

WORKING PAPER:  
Acumin Pro Condensed Bold, 
16pt, PMS 130 10% tint

FOOTER:  
Text: Acumin Pro Condensed 
Light, 8pt, Black with Gold 
dividers

DISCLAIMER:  
Georgia Italic, 9pt type, 14pt, 
line spacing, Black

CITATION:  
Georgia, 9pt type, 14pt, line 
spacing, Black
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Figure 1  |   Upstream GHG Emissions from Shale Gas, by 
Life Cycle Stage 
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Sources: All data presented in this figure are derived from the referenced studies, 
with only unit conversions and minor adjustments for heating rates. See Figure 4 for 
complete study references and more detailed discussion.
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EXECUTIVE SUMMARY
In recent years, China has promulgated and implemented 
a range of policies designed to address climate change, 
reduce greenhouse gas (GHG) emissions, and ease its 
transition to low-carbon and sustainable development. 
7KHVH�SROLFLHV�UHVSRQG�ERWK�WR�JOREDO�H̆RUWV�WR�FRQWURO�
climate change and to China’s own need to restructure 
its economy and reform its production and consump-
tion patterns. China is on track to exceed the goals it has 
set. There is always, however, more to learn. As China 
approaches the close of its 12th 5-Year-Plan (FYP) period 
(2011–15), a review of its climate policy framework and 
progress in implementing key policy instruments can shed 
light on areas where further government action will likely 
be needed for the country to meet and exceed its climate 
and energy goals beyond 2015.

China’s Progress to Date in  
Meeting its Climate Targets
(YHU\�¿YH�\HDUV��&KLQD¶V�QDWLRQDO�JRYHUQPHQW�DGRSWV�D�
plan that charts the country’s development course for the 
QH[W�¿YH�\HDUV��7KH���WK�)<3�SHULRG������±����PDUNHG�
a new era in China’s climate actions. The highest level of 
government has realized that climate action aligns with 
China’s development interests, and the government has 
PDGH�D�FRQFHUWHG�H̆RUW�WR�VKLIW�WKH�FRXQWU\¶V�GHYHORS-
ment path. In 2012, the Communist Party of China (CCP) 
prioritizes the “building of Ecological Civilization” as its 
key development strategy and wrote the concept into its 
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EXECUTIVE SUMMARY
Countries around the world are increasingly developing 
policies to address climate change and mitigate green-
house gas (GHG) emissions. While this trend is encourag-
ing, policies will only be successful in meeting the climate 
challenge to the extent that they are fully implemented. 
Tracking the progress of a diverse range of climate-related 
policies in a consistent manner has presented a challenge 
to analysts, advocates, and policymakers. 

7KLV�SDSHU�R̆HUV�D�IUDPHZRUN�IRU�WUDFNLQJ�FOLPDWH�SROLFLHV�
through the process of adoption, implementation, and 
eventually to impact. The framework guides users through 
¿YH�NH\�VWHSV�

First, users identify and characterize the policy to be 
WUDFNHG�LQ�VSHFL¿F��FRQFUHWH�WHUPV��7KH\�GHWHUPLQH�
whether the policy in question is a broad policy or plan or 
D�VSHFL¿F�SROLF\�LQVWUXPHQW�WKDW�REOLJDWHV�RU�LQFHQWLYL]HV�
GHG mitigation. They also determine whether the policy 
has yet been adopted and has begun to be implemented.

Second, for policies that have not yet been adopted, users 
identify the applicable legislative or regulatory milestones 
that will mark progress toward adoption.

Third, users develop policy implementation indicators. 
These indicators cover inputs to policy implementation, 
VXFK�DV�¿QDQFH�RU�RWKHU�UHVRXUFHV��DV�ZHOO�DV�DFWLYLWLHV�DQG�
H̆HFWV�DVVRFLDWHG�ZLWK�LPSOHPHQWDWLRQ��,PSOHPHQWDWLRQ�
activities may include those associated with licensing, 
permitting, and procurement; information collection and 
tracking; compliance and enforcement; or other policy 
administration activities. Implementation indicators also 

I N  P A R T N E R S H I P  W I T H

WRI / SEKALA WORKING PAPER  |  Oktober 2012  |  1

Working Paper

|

ABSTRAK
Produksi kelapa sawit di Indonesia berpotensi menghasil-
kan manfaat-manfaat lokal jika pengembangannya  
mengikuti praktek-praktek perencanaan dan pengelolaan 
yang berkelanjutan, termasuk menghormati kepentingan 
dan hak-hak lokal. Manfaat-manfaat potensial tersebut 
antara lain peningkatan penghasilan bagi masyarakat 
sekitar, peningkatan pendapatan pemerintah, pengu-
rangan kemiskinan dan perbaikan pengelolaan sumber 
daya alam. Tercapainya potensi ini akan bergantung dari 
EDJDLPDQD�SHUXVDKDDQ�GDQ�SHPHULQWDK�PHQJLGHQWL¿NDVL�
kawasan-kawasan baru untuk penanaman kelapa sawit.

Laporan ini memuat sebuah  metode cepat dan murah  
XQWXN�PHQJLGHQWL¿NDVL�NDZDVDQ�NDZDVDQ�EHUSRWHQVL�
cocok untuk budidaya kelapa sawit. Metode ini diran-
cang untuk mendorong produksi kelapa sawit pada lahan 
terdegradasi berkarbon rendah sesuai standar yang sudah 
ada untuk produksi kelapa sawit berkelanjutan, seperti 
Roundtable on Sustainable Palm Oil (RSPO); sesuai den-
gan hukum dan kebijakan yang ada di Indonesia; dan juga 
konsisten dengan rancangan strategi nasional Penguran-
gan Emisi dari Deforestasi dan Degradasi Hutan (Reduc-
ing Emissions from Deforestation and Forest Degradation 
- REDD+). Metode ini terdiri dari analisis desktop meng-
gunakan data yang telah tersedia dan juga peninjauan   
lapangan. Metode ini terdiri dari sejumlah indikator yang 
mempertimbangkan faktor lingkungan, ekonomi, sosial 
dan hukum. 

Metode ini dapat digunakan oleh perusahaan kelapa 
sawit sebagai langkah pertama dalam proses pemilihan 
ORNDVL�XQWXN�SHUNHEXQDQ�EHUVHUWL¿NDW�UDPDK�OLQJNXQJDQ��

Peringatan: Laporan-laporan working paper World 

Resources Institute/Sekala memuat penelitian, analisis, 

temuan dan rekomendasi tahap awal. Laporan-

laporan ini diedarkan untuk mendorong diskusi 

yang membangun serta mempengaruhi pembahasan 

yang berlangsung tentang isu-isu yang baru 

muncul. Sebagian besar laporan working paper akan 

dipublikasikan dalam format yang berbeda dan isinya 

mungkin akan direvisi di masa depan.

Kutipan:  Gingold, Beth, A. Rosenbarger, Y.I. K. D. 
Muliastra, F. Stolle, I. M. Sudana, M. D. M. Manessa, A. 
Murdimanto, S. B. Tiangga, C. C. Madusari, and P. Douard. 
�����´3DQGXDQ�PHQJLGHQWL¿NDVL�ODKDQ�WHUGHJUDGDVL�XQWXN�
budidaya kelapa sawit ramah lingkungan.” Working Paper. 
World Resources Institute and Sekala, Washington D.C. Dapat 
ditemukan online di  http://wri.org/publication/identifying-
degraded-land-sustainable-palm-oil-indonesia.

DAFTAR ISI
Abstrak ..........................................................................1
Pendahuluan ................................................................. 2
Metode ..........................................................................7
Aplikasi .......................................................................18
Diskusi ........................................................................20
Penutup .......................................................................21

PANDUAN MENGIDENTIFIKASI LAHAN TERDEGRADASI  
UNTUK BUDIDAYA KELAPA SAWIT RAMAH LINGKUNGAN 
  BETH GINGOLD, ANNE ROSENBARGER, YOHANES I KETUT DEDDY MULIASTRA, FRED STOLLE,  
I MADE SUDANA, MASITA DWI MANDINI MANESSA, ARI MURDIMANTO, SEBASTIANUS BAGAS TIANGGA,  
CICILIA CICIK MADUSARI, PASCAL DOUARD

SINGLE PARTNER LOGO: 
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Content and Disclaimer 
block
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the top. Multiple logos must 
move to the bottom right or 
back page.

MULTIPLE PARTNER 
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Lower right, centered under 
Summary and Content block

MULTIPLE PARTNER 
LOGOS:  
When partner logos don’t fit 
on the cover, they move to 
the back page.
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6.11 Technical Notes
Technical Notes follow the  
same basic template and  
branding rules as  
Working Papers.
Note the difference in color  
for boxes. 

CONTENTS TEXT:  
Acumin Pro Condensed 
Light, 11pt, line spacing  
20pt, Black

CONTENTS HEAD:  
Acumin Pro Condensed 
Light, ALL CAPS, 16pt, line 
spacing 20pt, Black

TECHNICAL NOTE:  
Acumin Pro Condensed Bold, 
16pt, PANTONE DS 329-6 C

FOOTER:  
Acumin Pro Condensed 
Light, 8pt, Black with Gold 
dividers

CITATION:  
Georgia, 8pt type, 10pt, line 
spacing, Black

CONTENTS BOX:  
PMS 417, 10% tint

DISCLAIMER TEXT:  
Georgia Italic, 9pt type, 
12.5pt, line spacing, BlackBODY COPY:  

Georgia, 10pt type,  
line spacing 13pt, Black

BYLINE:  
Arial Bold 10pt, PMS 417

HEADER:   
Acumin Pro Condensed 
Light, ALL CAPS Light, 26pt, 
PMS 417

SUBHEAD:  
Acumin Pro Condensed 
Light, ALL CAPS  
Bold, 16pt, PMS 130

LOGO:  
21/2”x1” / 15px6p, PMS 130, 
1.125” from left margin
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6.12 Issue Briefs
Issue Briefs are designed as  
two-color documents with a  
flood of blue on the cover.  
Logo guidelines follow those  
of Working Papers. All charts  
and figures use blue as their  
sole color. 

ISSUE BRIEF:  
Acumin Pro Condensed 
Bold, 20pt, PMS 639

BACKGROUND: 
Solid PMS 639, 1/4” 
margin on each edge

URL: Arial Bold 14pt,  
color White

BODY COPY:  
Acumin Pro Condensed 
Light, 20pt/22pt line 
spacing, White

SUBHEAD:  
Acumin Pro Condensed 
Light, ALL CAPS Bold, 18pt, 
White

BYLINE:  
Arial Bold 10pt, White

HEADER:  
Acumin Pro Condensed 
Light, ALL CAPS Bold, 47pt, 
46pt line spacing, White

LOGO:  
21/2”x1” / 15px6p, White, .75” 
from left margin
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6.13 Issue Brief Interiors

RULE:  
.75pt, Dotted, Gray

BODY COPY:  
Georgia, 10pt type, 12pt line 
spacing, Black

HEADER:  
Acumin Pro Condensed Bold, 
ALL CAPS, 17pt type, 18pt line 
spacing, PMS 639

FIGURE HEADER:   
Acumin Pro Condensed Bold, 
ALL CAPS, 16pt, PMS 639

BOX HEADER:  
Acumin Pro Condensed 
Bold, ALL CAPS, 16pt,  
PMS 639

RULE: .25pt, Gray

FOOTER LOGO ON  
LEFT-HAND PAGE:  
Horizontal, Blue/Black, .25” 
(or 1p6) high

TITLE OF PIECE:  
Acumin Pro Condensed 
Light, Title Case, 11pt,  
PMS 639

FOOTER TEXT:  
Acumin Pro Condensed 
Light, 8pt, Black, Blue 
dividers

SUBHEADER:  
Acumin Pro Condensed 
Light, 15pt, Black, PMS 639 
dividers

BOX BODY COPY:  
Acumin Pro Condensed 
Light, 10.5pt type, 12.5pt 
line spacing, PMS 639



Page 29  •  WRI Style Guide V3.0  •  May 2017  •  brand.wri.org

PUBLICATIONS

6.13 Publication Musts
When producing a publication, 
there are several pieces of 
information that must be included. 
Some of these are specific to the 
type of product.

DISCLAIMERS
ON REPORTS:
Each World Resources Institute report represents a timely, scholarly treatment 
of a subject of public concern. WRI takes responsibility for choosing the study 
topics and guaranteeing its authors and researchers freedom of inquiry. It also 
solicits and responds to the guidance of advisory panels and expert reviewers. 
Unless otherwise stated, however, all the interpretation and findings set forth 
in WRI publications are those of the authors.

ON ISSUE BRIEFS:
Include the copy above, but substitute “report” for “brief.”

ON WORKING PAPERS:
World Resources Institute Working Papers contain preliminary research, 
analysis, findings, and recommendations. They are circulated to stimulate 
timely discussion and critical feedback and to influence ongoing debate on 
emerging issues. Most working papers are eventually published in another 
form and their content may be revised.

ON TECHNICAL NOTES:
Technical notes document the research or analytical methodology 
underpinning a publication, interactive application, or tool.

COPYRIGHT INFORMATION
Place this copy on WRI-only pubs and pubs where partners have given the 
OK for us to use it. Use both the copy and these logos which are included in 
design templates.

Copyright 2017 World Resources Institute. This work is licensed under the 
Creative Commons Attribution 4.0 International License. To view a copy of the 
license, visit http://creativecommons.org/licenses/by/4.0/

SUGGESTED CITATION
A suggested citation is usually carried on the copyright page, or on the front 
page of Working Papers and Technical Notes, so people can see how to cite 
the work quickly without needing to ask us.

FSC CERTIFICATION LOGO
When using an FSC-certified paper, the printer has to insert the FSC logo  
and additional information when necessary. This logo should be placed on  
the last page.

ACKNOWLEDGEMENTS
Please include donors in your Acknowledgments section. Below are the 
categories of donors you should include:

1. Donors who have provided direct support to the project;

2. Donors who have provided flexible funding to your program, center,  
or international office; and,

3. WRI’s core bilateral donors, regardless of whether the project has 
received direct funding. (See sample language to insert below.) This applies 
to all projects being implemented in developing countries. Projects being 
implemented in the United States should not include this language.

We are pleased to acknowledge our institutional strategic partners, who  
provide core funding to WRI: Netherlands Ministry of Foreign Affairs, Royal 
Danish Ministry of Foreign Affairs, and Swedish International Development 
Cooperation Agency.

MAP GUIDANCE
All publications must carry the following disclaimer above the Copyright 
block on the back cover:

Maps are for illustrative purposes and do not imply the expression of any 
opinion on the part of WRi, concerning the legal status of any country or 
territory or concerning the delimitation of frontiers or boundaries.
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6.14 Paper
Paper choice is a significant  
part of any brand and is not to  
be taken lightly. Publications 
printed on different paper stocks 
does not support our goal of  
brand cohesion.

Most printed products at WRI should be produced using FSC-certified 
uncoated bright white stock. Coated papers—such as those most 
magazines are printed on—do not represent our environmentally-
focused brand and messaging. They are too glossy and give the illusion 
that the piece was expensive to print.

Uncoated stocks sometimes cost more than coated stocks, however 
there are a variety of papers available to you that meet the standards 
of budget, sustainability and brand. Please consult your print 
representative about your needs.

A few tips:

• Use no less than 100# cover weight paper for covers. Pieces that 
are “self-covers” such as Working Papers do not require a heavy-
weight cover stock.

• For text pages, use no less than 70# text weight stock

• All stocks, regardless of weight should be uncoated, bright white 
and FSC-certified
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7 Figures
Figures (charts & graphs) are 
an essential element of WRI 
publications. They can enhance 
understanding of a data set, and 
give crucial context for a reader.

CLEAN AND CLEAR
Visualizing data is a powerful way to convey information. However, it 
is easy to overwhelm the reader by showing them too much data,  or 
a chart that is too dense with information. Strip away any extraneous 
data or information, and just show the core of what’s needed to 
communicate your point. Illustrations should be kept simple, flat, and 
only be used when it enhances and speeds understanding for the 
reader.

DON’T DECEIVE 
Truthfulness, Trustworthiness, and Objectivity are fundamental tenets 
of using data at WRI. It is important to use charts and graphs to 
clarify and communicate data, not to distort or obfuscate. Be sure to 
scale elements of a chart properly, keeping all elements of a chart 
proportional. If only using a limited range of data, have a compelling 
reason to do so, and state the ranges clearly in the chart labels. 

ON BRAND
All figures in WRI publications must be visually on brand. Use of WRI 
fonts and colors are mandatory. Please see examples on the following 
page as a reference for line charts, bar charts, and simple illustrations. 
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7.1 Figures: Donut Charts
WRI uses donut charts for all  
pie chart types.  
All charts use Acumin Pro 
Condensed for labeling. Use the 
WRI extended palette for coloring, 
and dotted lines for labeling. 
Chart areas should be separated 
with a white rule.

18%

42%

13%

8%

5%

5%
3%

4%2%

8%

4% Other
2% Aircraft

3% Landfills and Coal Mines
5% Medium-and Heavy-duty Trucks

5% Passenger Vehicles
8% Natural Gas Systems

42% Power Sector

13% Industry

18% HFC Consumption

Carbon Dioxide (C02) – Energy 78%

Carbon Dioxide (C02) – Non-Energy 5%

Methane (CH4) 9%

Nitrous Oxide (N20) 6%

Fluorinated Gases (HFCs, PFCs, SF6) 3%

Source: Inventory of U.S. Greenhouse Gas Emissions and Sinks: 1990–2012.  
U.S. Environmental Protection Agency, April 2014. 

Use a dotted line beginning with a bullet to a 
pipe at the end to link a slice with its legend. 
Make sure all labeling is clear and easily 
readable. Color-coding numbers isn’t required 
but can be helpful in certain cases. 

If a donut chart contains more than 10-12 
slices, consider a horizontal bar graph instead.
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7.2 Figures: Bar Charts
Bar charts only show axis marks 
perpendicular to the bars, and no 
tick marks. Add value labels only 
when necessary, and use brand 
colors for bars. 
Do not add shading, 3D elements, 
or rules on the bars.
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7.4 Figures: Line Charts
Line charts follow the same basic 
guidelines as bar charts; use 
brand colors to differentiate each 
data point and label clearly.
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7.5 Figures: Everything Else
For more complex charts, ideas, 
or charts, break the elements 
down into their most basic forms 
possible. Use solid colors and 
linework to highlight the important 
elements. 

MODELING APPROACHES RESULTS

Business-as-Usual (BAU) Approach

3 Targeting 
Approaches
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Benefit-Cost 
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(Dual Targeting) 
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5 Optimization 
Scenarios
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8 Other Materials
In addition to publications, we’ve 
created easy-to-use templates 
for other types of promotional 
products: brochures, powerpoint 
templates, banners, etc. 
If you have an idea for a 
promotional product that is not 
covered in this section, please 
come talk to us.

First Lastname
Full job title
WRI Ross Center for Sustainable Cities

+1 202 xxx-xxxx  |  (mobile)��������[[[�[[[[��_��ÀDVW#ZUL�RUJ 
�������UG�&URVV���VW�%ORFN��-D\DQDJDU��%DQJDORUH���������_��:5,&LWLHV�RUJ
�WZLWWHU�FRP�:RUOG5HVRXUFHV��_�� �DORNBJXSWD�_�%ORJ�7KH&LW\)L[�FRP�

 
 
 
 

ENVIRONMENTAL DEMOCRACY LAUNCH 
May 20, 2015  |  9:00 AM – 11:00 AM  |  National Press Club 
  
 

 

www.eventurlhere.com  

SPEAKER BIOGRAPHIES 

Manish Bapna 
Executive Vice President and 
Managing Director (WRI) 

Manish Bapna is the Executive Vice President and 
Managing Director of WRI. Manish oversees 
WRI’s programs, chairs WRI’s management team 
and works to strengthen the impact of WRI 

research. Under his leadership, the institute has established offices in China, 
India and Brazil and initiated programs on cities, water, adaptation, and the 
sustainable development goals. Before joining WRI in 2007, Manish was 
executive director of the nonprofit Bank Information Center (BIC), and served as 
a senior economist and task team leader at the World Bank, where he led 
multidisciplinary teams in designing and implementing water, watershed, and 
rural development projects in Asia and Latin America.  
 

 

Avi Garbow 
General Counsel, U.S. 
Environmental Protection  
Agency (EPA)  

On August 7, 2013, Avi S. Garbow was sworn in 
as General Counsel for the United States 
Environmental Protection Agency. He previously 

served as the Agency’s Deputy General Counsel for four years. Garbow has two 
decades of environmental law experience—in the private and public sectors- 
and as Deputy General Counsel was primarily engaged in the significant legal 
and related policy issues confronting the Agency in its media programs, 
including air, water, waste, and toxics. From 1992 to 1996, he served in EPA’s 
Office of Enforcement and Compliance Assurance, and then served with 
distinction as a federal prosecutor in the Department of Justice Environmental 
Crimes Section. 
 
 
 
 
 
 
 
 
 
 
 
  
 

Rizwana Hasan 
Goldman Prize winner, 
Bangladesh Environmental 
Lawyers Association 

Syeda Rizwana Hasan is an enrolled lawyer with 
the Supreme Court of Bangladesh and is the 
Chief Executive the Bangladesh Environmental 

Lawyers Association (BELA). In her BELA role, Rizwana has filed PILs on 
various environmental issues, most of which have received favourable 
orders/judgments. Her cases are redefining the notion of development that is 
devoid of environmental consideration, with an emphasis of people’s legitimate 
rights at the center of her activism.  
 

 

Constance Nalegach  
P10 Focal Point, Ministry of 
Environment of Chile 

Constance is a senior attorney as well as Master 
of Laws (LL.M) as well and Master (C) on 
Human Rights.  With more than 15 years of 
public service her primary expertise are 
International affairs and Constitutional 

regulations, with experience at the local, regional, national and global levels. 
During the last 10 years she has work at the National Environmental 
Commission and the Ministry of Environment as chief of cabinet, negotiator of 
environmental matters and head of the international affairs office.  
 
 

wri.org/governance

T H E  G OV E R N A N C E  
C E N T E R  OF  E XC E L L E N C E

Transparent, effective, accountable governance is critical to ensuring that development 
benefits people and the planet. The Governance Center of Excellence at the World 

Resources Institute (WRI) works with civil society, governments, development agencies, 
businesses, and other institutions to improve decision-making processes and legal 

frameworks. Our goal is to empower people and strengthen institutions to foster 
environmentally sound and socially equitable decision-making.  
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8.1 Powerpoint Templates
Both 4x3 (standard definition) and 
16x9 (widescreen) templates are 
available. Each template includes 
multiple Title Slide and Interior 
Slide layout options for flexibility 
and to provide an option for 
different kinds of content. 
Be sure to check with the venue 
you are presenting at for the target 
aspect ratio. 
Most current facilities use 
widescreen displays.

Standard Definition, 4x3,  
(WRI-temp.potx)

Widescreen, 16x9, 
(WRI-temp-16x9.potx)
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8.2 Email Signature
All email signatures should be 
formatted to match the example 
shown here. 
The type is Arial, 9pt, Gray.

John Q Public
2I¿FLDO�7LWOH
World Resources Institute
WRI.org

Direct: +1 202-729-7915  |  Cell: +1 410-123-1234
jpublic@wri.org  |  Skype: johnqpublic  |  Twitter: @johnqpublic

WRI is a global research organization that turns big ideas into action at the 
nexus of environment, economic opportunity and human well-being.

Brazil | China | Europe | India | Indonesia | Mexico | United States
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8.3 Business Cards
The WRI business card shown 
here is the default card for 
employees. The design of the 
cards can accommodate various 
lengths of names and titles. In the 
event of less available information 
than shown, delete the information 
line as needed.

First Lastname
Full job title
WRI Ross Center for Sustainable Cities

+1 202 xxx-xxxx  |  (mobile)��������[[[�[[[[��_��ÀDVW#ZUL�RUJ 
�������UG�&URVV���VW�%ORFN��-D\DQDJDU��%DQJDORUH���������_��:5,&LWLHV�RUJ
�WZLWWHU�FRP�:RUOG5HVRXUFHV��_�� �DORNBJXSWD�_�%ORJ�7KH&LW\)L[�FRP�

Brazil

China

Europe

India

Indonesia

Mexico

Turkey

United States

Offices:

Front

Back

MARGINS 
 0.1875” from edge

MARGINS  
.375” from edge

TITLE:  
Georgia Bold, 8.5/10pt
SUBTITLE:  
Georgia, 8.5pt 

BODY:  
Georgia, 6.5/9pt 

COUNTRIES:  
Acumin Pro Condensed 
Light, 9/14.25pt 

OFFICES:  
Acumin Pro Condensed 
Light, 6pt 

LOGO:  
.55” wide/tall 
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8.4 Event Templates
Templates for Event Agendas and 
Speaker Bios have been built in 
Microsoft Word, and are available 
to download at brand.wri.org.

 

 

www.eventurlhere.com  

AGENDA 

ENVIRONMENTAL DEMOCRACY LAUNCH 
May 20, 2015  |  9:00 AM – 11:00 AM  |  National Press Club 
  
 
AGENDA 

9:00 AM Networking Breakfast 

9:30 AM Welcome Address 
Manish Bapna, Executive Vice President and Managing Director, World Resources Institute (WRI)  

9:35 AM EDI Presentation 
Lalanath DeSilva, Project Director of EDI, World Resources Institute (WRI) 

9:45 AM Website Demonstration and Q&A 
Jesse Worker, EDI Project Manager, World Resources Institute (WRI) 

10:00 AM Global Perspective 
Avi Garbow, General Counsel, U.S. Environmental Protection Agency (EPA) 

10:15 AM Panel Discussion 
Rizwana Hasan, Goldman Prize winner, Bangladesh Environmental Lawyers Association 
Constance Nalegach, P10 Focal Point, Ministry of Environment of Chile 
Avi Garbow, General Counsel, U.S. Environmental Protection Agency (EPA) 
Lalanath DeSilva, Project Director of EDI, World Resources Institute (WRI) 
Moderator: Mark Robinson, Global Director of Governance, World Resources Institute (WRI) 

10:55 AM Event Conclusion and Vote of Thanks 
Mark Robinson, Global Director of Governance, World Resources Institute (WRI) 
 

 
 
 
 
  

 
 
 
 

ENVIRONMENTAL DEMOCRACY LAUNCH 
May 20, 2015  |  9:00 AM – 11:00 AM  |  National Press Club 
  
 

 

www.eventurlhere.com  

SPEAKER BIOGRAPHIES 

Manish Bapna 
Executive Vice President and 
Managing Director (WRI) 

Manish Bapna is the Executive Vice President and 
Managing Director of WRI. Manish oversees 
WRI’s programs, chairs WRI’s management team 
and works to strengthen the impact of WRI 

research. Under his leadership, the institute has established offices in China, 
India and Brazil and initiated programs on cities, water, adaptation, and the 
sustainable development goals. Before joining WRI in 2007, Manish was 
executive director of the nonprofit Bank Information Center (BIC), and served as 
a senior economist and task team leader at the World Bank, where he led 
multidisciplinary teams in designing and implementing water, watershed, and 
rural development projects in Asia and Latin America.  
 

 

Avi Garbow 
General Counsel, U.S. 
Environmental Protection  
Agency (EPA)  

On August 7, 2013, Avi S. Garbow was sworn in 
as General Counsel for the United States 
Environmental Protection Agency. He previously 

served as the Agency’s Deputy General Counsel for four years. Garbow has two 
decades of environmental law experience—in the private and public sectors- 
and as Deputy General Counsel was primarily engaged in the significant legal 
and related policy issues confronting the Agency in its media programs, 
including air, water, waste, and toxics. From 1992 to 1996, he served in EPA’s 
Office of Enforcement and Compliance Assurance, and then served with 
distinction as a federal prosecutor in the Department of Justice Environmental 
Crimes Section. 
 
 
 
 
 
 
 
 
 
 
 
  
 

Rizwana Hasan 
Goldman Prize winner, 
Bangladesh Environmental 
Lawyers Association 

Syeda Rizwana Hasan is an enrolled lawyer with 
the Supreme Court of Bangladesh and is the 
Chief Executive the Bangladesh Environmental 

Lawyers Association (BELA). In her BELA role, Rizwana has filed PILs on 
various environmental issues, most of which have received favourable 
orders/judgments. Her cases are redefining the notion of development that is 
devoid of environmental consideration, with an emphasis of people’s legitimate 
rights at the center of her activism.  
 

 

Constance Nalegach  
P10 Focal Point, Ministry of 
Environment of Chile 

Constance is a senior attorney as well as Master 
of Laws (LL.M) as well and Master (C) on 
Human Rights.  With more than 15 years of 
public service her primary expertise are 
International affairs and Constitutional 

regulations, with experience at the local, regional, national and global levels. 
During the last 10 years she has work at the National Environmental 
Commission and the Ministry of Environment as chief of cabinet, negotiator of 
environmental matters and head of the international affairs office.  
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8.5 Brochures
Brochures are 4 page long 
promotional products meant 
for programs and initiatives to 
advertise the work they do.  
They are meant as an overview, 
and can be updated and reprinted 
quickly and inexpensively.
Please follow this basic format  
for all 4-page brochures.

Cover: 1 emblematic photo

Introductory Paragraph: 60-80 words

wri.org/governance

T H E  G OV E R N A N C E  
C E N T E R  OF  E XC E L L E N C E

Transparent, effective, accountable governance is critical to ensuring that development 
benefits people and the planet. The Governance Center of Excellence at the World 

Resources Institute (WRI) works with civil society, governments, development agencies, 
businesses, and other institutions to improve decision-making processes and legal 

frameworks. Our goal is to empower people and strengthen institutions to foster 
environmentally sound and socially equitable decision-making.  

BROCHURE TITLE:  
Georgia, ALL CAPS, 26pt, line 
spacing 36pt, Black

URL:  
Acumin Pro Condensed 
Light, 12pt, Black

INTRO PARAGRAPH: 
Acumin Pro Condensed 
Light, 16/20pt, Black

LOGO:  
21/2”x1”,  Gold, 1.125” 
from left margin

IMAGE:  
0.75” from left margin,
1.75” from top
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8.6 Brochure Interior: Examples
Brochure interiors are flexible in 
terms of content and layout. 
The maximum wordcount for  
each page is 700, plus title.  
Please consult the design team  
for assistance with visuals  
and strategy.
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8.7 Brochure Interior: Examples
Different projects will dictate 
different content and approaches. 

The Environmental Democracy Practice (EDP) has 
a long history working on a range of procedural rights, focusing 
on the right to information, public participation, and justice. The 
UN’s Principle 10 of the Rio Declaration affirms that citizens have a 
say in environmental and development decisions that impact them 
and recognizes access rights as critical to achieving sustainable 
development. EDP consists of the Access initiative (TAI) and The 
Governance of Forests Initiative (GFI).

The Access Initiative (TAI) is one of WRI’s Signature 
Initiatives. With more than 250 institutional members, including 
national civil society organizations and individuals, it is the world’s 
largest global network dedicated to ensuring that citizens have the 
right and ability to influence decisions about the natural resources 
that sustain their communities. Through TAI, we work to monitor 
national-level legal reforms regarding procedural rights and to 
strengthen civil society’s capacity to lobby for change.

EDP also aims to improve the participation, transparency, and 
responsiveness of laws and practices that impact forests and 
forest-dependent populations through the Governance of 
Forests Initiative (GFI). GFI works with international 
partners to conduct research and advocacy on a range of issues 
including land tenure, land use planning, management of forest 
resources and benefits, and design of programs to reduce 
emissions from deforestation and forest degradation. 

The Governance Center also promotes open, transparent, and 
accountable decision-making processes that are needed for a 
sustainable energy future.  The Electricity Governance 
Initiative (EGI) is a global network of civil society groups 
dedicated to promoting good governance of the electricity sector. 
The initiative facilitates capacity building and collaboration of civil-
society, policymakers, regulators, and other electricity sector actors 
to ensure that decisions reflect the public interest.

O U R  W O R K  |  We work on governance issues related to climate, energy, food, forests,  
water, cities and gender with a particular focus on procedural rights, vulnerability and adaptation,  
and property rights. This includes work to influence the quality of decision making and legal 
processes to improve laws, strengthen institutional capacity, and enhance program implementation. 
The Governance Center also promotes more sustainable cities by advocating legal reform, improving 
governance, and identifying resilience gaps in urban planning, laws, policies, and institutions. 

The Vulnerability and Adaptation (V&A) Initiative 
focuses on making poor communities in developing countries 
less vulnerable to climate change. The initiative works with 
governments, businesses, donors, and civil society to design 
innovative international and national policy solutions. It focuses 
on tools to enable better decision making, tailored services for 
policy makers who are integrating climate risks into policies and 
plans, and building strong evidence to help identify and scale up 
effective adaptation practices. 

The Land and Resource Rights (LRR) Initiative  
works with international partners to strengthen and protect 
the land rights of poor people and communities. It conducts 
research on critical tenure issues, develops online information 
platforms, and contributes to policy and legislative reform. 
Indigenous and customary tenure systems, women’s land rights 
and gender equity, private sector engagement and land-based 
investments, procedural protections for property rights and 
urban land tenure are issues of focus for LRR. 

PROCEDURAL R IGHTS

VULNERABILITY & ADAPTATION PROPERTY R IGHTS

EDI is a new interactive platform and tool 
that allows users to track their countries’ 
progress in protecting the public’s rights 
to information, participation, and justice in 
environmental decision-making- principles 
that make up the foundation of environmen-
tal democracy. Developed by The Access 
Initiative (TAI), the Environmental Democ-
racy Index (EDI) is the first tool to bench-
mark national laws that protect transparency, 

Going live on May 20, 2015: www.environmentaldemocracyindex.org 

public participation, and access to justice 
in environmental matters. It was created for 
governments, academics, civil society, and 
the private sector to assess how well their 
country protects the rights of access to infor-
mation, public participation, and access to 
justice in matters related to the environment 
based on the United Nations Environment 
Programme’s (UNEP) Bali Guidelines. At 
present, the EDI assesses, scores, and ranks 

70 countries’ environmental democracy laws 
on an online platform that provides  in-depth 
information on its scores, summaries of 
strengths and areas for improvement, and 
allows users to match scores to the laws and 
practices that support them. It also allows 
users to compare countries’ performances 
at multiple levels and download data on 
environmental democracy measures. 

SPOTLIGHT ON THE ENVIRONMENTAL DEMOCRACY INDEX 

T H E  C H A L L E N G E  | 
In many countries, citizens and 
communities face social and 
environmental injustices that 
can leave them without a say 
in the development decisions 
that affect their lives and the 
resources they depend on.  

Marginalized groups such as women, poor, 
and indigenous people are also often dis-
enfranchised and bear more of the costs of 
development while capturing a smaller share 
of the benefits.

O U R  A P P R O A C H  |  As a global leader on environmental 
governance, WRI’s Governance Center uses data and research 
to institutionalize fundamental democratic principles—such as 
transparency, participation, and accountability—into decision-
making processes, policies, and legal frameworks. 

We help citizens, communities, and civil society organizations get the information they need to 
hold governments and institutions accountable for their critical decisions on environment and 
development, and make meaningful contributions to policy processes. We work with govern-
ments to develop new policies and laws that allow citizens to contribute to and engage in 
decision-making. We aim to integrate gender equity across all these areas. And we work with 
development agencies to build governments’ capacity to meet their responsibilities.

HEADER:  
Georgia, all caps,  
12.75/18pt, Primary color

INTRO PARAGRAPH: 
Acumin Pro Condensed 
Light, 14/17pt, Black

BODY COPY:  
Acumin Pro Condensed 
Light, 12/16pt, Black
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8.8 Banner Stands
WRI branded banner stands are 
available to use at your events. 
Please talk to us if you would like 
to use them, or produce a new 
banner stand branded for your 
program.
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8.9 Blog Graphics
All social media graphics should 
be set on a white background and 
carry the WRI logo at the bottom 
right along with a shortlink in the 
bottom left directing back to the 
original post location.
Note: the gray rule around this 
graphic is for example only.  
Actual graphics should have  
no rule.

LOGO:  
195px wide
horizontal version

SHORTLINK:  
Acumin Pro Condensed 
Light, 12pt, Black
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8.10 Social Media Graphics (cont’d)
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8.11 Illustrations/Infographics
WRI uses flat illustrations to 
simplify the concepts and stories  
it tells. The object should be for  
the visuals to tell the story but  
not become the story itself. 
Try to find simplified, iconic 
symbols to support our data and 
messages. We don’t use shading, 
shadows, photo-realism, or 
photography in our infographics. 

COP21 MAJOR OUTCOMES
5 Key Elements of the Paris Agreement     

The Paris climate negotiations prompted more than 10,000 new initiatives involving 
cities, regions, companies, investors and civil society organizations, including: 

114+ 
COMPANIES 

w ill use Science Based 
Targets to set emissions-

cutting goals

400+ 
CITIES TO SET 
TARGETS that 
could cut urban 
emissions in half

127+ 
MILLION HECTARES 

 of degraded land in Africa 
and Latin America 

to be restored

$1T 
IN SOLAR 

INVESTMENTS
t o be mobilized by new 

global alliance

20 
COUNTRIES 
to double clean 

energy R&D

186 
COUNTRIES 
shared national 

climate action plans, 
called INDCs

These substantial climate actions will transform world 
and drive us toward a safer, climate-resilient future.

LONG-TERM 
GOAL 

to achieve 
climate neutral 

world

Countries to 
STRENGTHEN 

CLIMATE 
ACTIONS 

every 5 years

ENHANCED 
TRANSPARENCY 

to ensure 
commitments

are met

ADAPTATION 
is a central pillar 
to help world’s 

most vulnerable

FINANCE, 
CAPACITY 
BUILDING 
will scale up 
support for 

least developed 
countries 

WRI.ORG/PARIS

Forests Extraction Trade
Processed 

wood

Pulp mill Production of 
paper products

Production of 
structural wood 

products

Saw mill

Users

CHINA’S INVESTMENTS

China’s Investments Move Upstream in Africa’s Forest Sector
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8.12 Video Guidelines
Every piece of communication 
we create says something about 
our organization. Video in many 
ways is our strongest tool for 
communicating our work and 
research. It is a powerful medium 
and should be thoughtfully 
approached. As such, please follow 
the following guidelines when 
developing a video concept. 
Please consult Bill Dugan or 
Michael Oko for scripting and 
production clearance. 

CREATIVE USE OF THE MEDIUM 
We are building a reputation and brand for WRI as a 
producer of imaginative and compelling videos. 

FOCUS ON THE HUMAN ELEMENT
We should highlight the human implications—and 
benefits—of our work. We need to transcend research and 
analysis to put it in larger context and bring home why it 
matters. This will also require that we focus on producing 
videos for a non-technical, often lay audience.

TELL A BROAD STORY
Our videos should connect to our broader mission, and act 
as a definer of WRI’s mission.

PURPOSE
Build videos for well-defined audiences—preferably 
multiple audiences, and include potential and existing 
donors. 

AT LEAST A ONE YEAR SHELF LIFE
Videos should have a shelf life of at least one year. While 
we should be opportunistic, our videos should also have 
lasting relevance.

SHOW, DON’T ONLY TELL
 We should show, not just tell, our stories. They should 
most preferably be field-based—in the actual environments 
where our work has an effect—and feature beneficiaries 
of our work: partners, the public, government officials, and 
even those with contrasting views.

WITH GREAT POWER
Finally—video and film are a highly potent medium, 
combining moving images with sound, mood and narrative 
power. It is also labor-intensive, and we should only use 
it to its greatest impact. This means we will not tape 
conferences or document meetings, show talking heads or 
reproduce technical works.

A Farmer In Africa: Securing Property RightsWhat’s The Big Idea?

YOUTU.BE/98YXUHDY-54YOUTU.BE/BZX2EDIN9DO
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8.13 Video Examples

Count It, Change It, Scale It

3 Key Ingredients for the COP21 Paris Agreement 

The Sustainable Infrastructure Imperative

Lalanath De Silva Talks About the Environmental Democracy Index

YOUTU.BE/HUFK7RYY91Q

YOUTU.BE/BEN5CZQYXTO

YOUTU.BE/PZJJOYNNX1A

YOUTU.BE/4UNIGRGCG0Y
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SUSTAINABLE CITIES

9 Sustainable Cities Brand
WRI Ross Center for Sustainable 
Cities works to improve life for 
millions of people in urban areas 
worldwide. To unify our program 
visual identity globally we have 
developed the following brand 
guidance.
For questions about WRI’s 
Sustainable Cities branding,  
please contact Anand Mishra,  
anand.mishra@wri.org  
+1-202-729-7732 
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8.1 Global Lockup
WRI’s Sustainable Cities is using a 
“lock-up” composed of the World 
Resources Institute logo, or local 
International Office logo, a vertical 
bar conveying the history of our 
colors, and the program name. 
WRI brand rules apply, along with 
the following specifics from the 
Sustainable Cities program.

Always use the master artwork provided when using our lock-up.  
The lock-up should be reproduced in two colors wherever possible. 
Where required, the logo can also be used in single color yellow, 
reversed white out or in black & white.

The minimum recommended width is 64 mm 
(2.5 inches) . For any application below this 
size, us the World Resources Institute logo, or 
type WRI Ross Center for Sustainable Cities 

in Arial.

IN PRINT
Do not reproduce the logo smaller than  
2.5 inches wide. 

ON THE WEB
Do not reproduce the logo smaller than  
180 pixels wide.

1.5” / 38mm / 90px 

SUSTAINABLE CITIES



Page 52  •  WRI Style Guide V3.0  •  May 2017  •  brand.wri.org

SUSTAINABLE CITIES: LOGO

8.2 Logo Free Space
There should always be space 
between the logo and other logos, 
graphic elements, or images. 
The space is determined by the 
diameter of the WRI “pot holder” 
mark, and applies to all sides of 
the logo. Here it is shown in the 
middle of space, and along with 
another logo, with the example of 
World Bank Group.
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8.3 Print & Web Locations
Front

WORLD
RESOURCES
INSTITUTE

WRI ROSS CENTER FOR

SUSTAINABLE
CITIES

Front

BackCOVERS
When WRI is the sole author of a publication, 
place the stacked logo either in the top left, 
bottom left or bottom right corner of the cover. 
The logo should never be placed in the top 
right corner. For the back cover, the stacked 
logo should be placed in the lower left corner 
with the address to the right.

REVERSE
If printing in reverse the preferred use of the 
logo is reversed out of the WRI Yellow color. 
When reversing out of yellow, no other objects 
other than the logo should appear within the 
yellow box. The yellow box should align to the 
top of the cover and be indented from the left 
side of the cover.

WEB MASTHEAD
The Sustainable Cities logo is the only logo 
that should be used in a masthead and should 
be prominently placed in the top left or center 
of the masthead.
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8.4 International  
Office Lockups

WRI International Offices should 
use the following lock-ups. 
For any application where the  
size is small and makes the lock-
up hard to read, please use the 
WRI [country] logo, or type the 
local name in Arial.

The Sustainable Cities  
International Office full-color  
logos contain a horizontal bar.  
The color of this bar corresponds 
with an International office color.
Only use these colors for the 
vertical bar in the lock-up.

TÜRKIYEWRI SÜRDÜRÜLEBILIR 
ŞEHIRLER

PMS 417C 
PMS DS 329-6
c0 m30 y100 k0
r155 g155 b155
#9B9B9B

PMS 639C
PMS DS 230-1
c0 m30 y100 k0
r0 g156 b204
#0099CC

PMS 192C
PMS DS 75-1
c0 m30 y100 k0
r197 g31 b36
#C51F24

PMS 144C
PMS DS 32-1
c0 m30 y100 k0
r233 g131 b0
#E98300

PMS 377C
PMS DS 299-1
c0 m30 y100 k0
r151 g189 b61
#97BD3D

PMS XXX
PMS DS 239-4
c0 m30 y100 k0
r0 g187 b214
#00BBD6
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8.5 International Offices Lockup
There is only one orientation  
for each logo, as well as a  
black version and white version for 
each.

TÜRKIYEWRI SÜRDÜRÜLEBILIR 
ŞEHIRLER

TÜRKIYEWRI SÜRDÜRÜLEBILIR 
ŞEHIRLER

TÜRKIYEWRI SÜRDÜRÜLEBILIR 
ŞEHIRLER

TÜRKIYEWRI SÜRDÜRÜLEBILIR 
ŞEHIRLER
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8.6 Sub-Brands
A sub-brand is any program, 
organization, or peripheral brand 
that is in partnership with WRI 
Sustainable Cities on WRI-
produced materials. Sustainable 
Cities should always be more 
prominent than sub-brands.  
All sustainable urban mobility 
work (integrated transport, cycling, 
pedestrianization) should use the 
EMBARQ logo (yellow) as  
the sub-brand.

For publications where WRI is in a 
secondary role, please contact the 
Creative Director for guidance.

SINGLE PARTNERS
When Sustainable Cities is the primary author of 
a publication along with a sub-rand, place the 
Sustainable Cities logo in the top left corner of the 
cover. The sub-brand logo should be placed in the 
lower left of the cover. 

Partner logos never appear next to the Ross Center 
logo at the top.

MULTIPLE PARTNERS
When several partner logos must appear on a 
publication, place the logos at the bottom of the 
cover in alphabetical order from left to right—unless 
a different order is required by the partner(s). A 
single row is preferable if possible. 

Partner logos never appear next to the Ross Center 
logo at the top.

12  |  

ABOUT THE AUTHORS 
Franz T. Litz leads WRI’s efforts to engage federal agencies on 
climate change regulatory matters, and is also active in WRI’s 
work at the state and regional levels in North America. He has 
advised the major regional climate change initiatives in the Unit-
ed States and Canada, as well as a number of individual states. 
Before his work at WRI, Franz led the climate change efforts of 
the New York State environmental agency, where he was instru-
mental in the design and creation of the Regional Greenhouse 
Gas Initiative. Franz is a lawyer and previously spent a number of 
years in private practice in Boston, Massachusetts.
Contact: franz@wri.org 
 
Nicholas M. Bianco leads the World Resources Institute’s 
state and regional climate change efforts and plays an active role 
in WRI’s work with federal agencies in the United States, includ-
ing the U.S. Environmental Protection Agency and Department of 
Agriculture, among others. Before coming to WRI, Nicholas was 
engaged in climate change regulatory work with the Massachu-
setts Department of Environmental Protection. 
Contact: nbianco@wri.org 
 
Michael B. Gerrard is Andrew Sabin Professor of Professional 
Practice and Director of the Center for Climate Change Law at 
Columbia Law School. He practiced environmental law in New 
York full-time between 1979 and 2008. He formerly chaired the 
Section on Environment, Energy and Resources of the American 
Bar Association. 
Contact: michael.gerrard@law.columbia.edu 
 
Gregory E. Wannier is a Post-Doctoral Research Scholar and 
Deputy Director of the Center for Climate Change Law (CCCL) at 
Columbia Law School. He received his joint J.D./M.S. in Envi-
ronment and Energy Studies from Stanford Law School, and the 
E-IPER program at Stanford University, School of Earth Sciences. 
Contact: gregory.wannier@law.columbia.edu 

10 G Street, NE  |  Washington, DC 20002  |  Tel: +1 (202) 729-7600  |  Fax: +1 (202) 729-7610  |  www.WRI.org

Copyright 2011 World Resources Institute. This work is licensed under the Creative Commons Attribution-NonCommercial-NoDerivative  
Works 3.0 License. To view a copy of the license, visit http://creativecommons. org/licenses/by-nc-nd/3.0/

P R O D U C E D  I N  A

LOGO
GOES HERE

Another
                    LOGO HERE

ABOUT WRI ROSS CENTER FOR 
SUSTAINABLE CITIES
Boiler plate text for WRI Ross Center for Sustainable Cities can be found in 
the Sustainable Cities section of the brand site: brand.wri.org. 

ABOUT WRI 
World Resources Institute is a global research organization that turns big 
ideas into action at the nexus of environment, economic opportunity and 
human well-being. 

Our Challenge
Natural resources are at the foundation of economic opportunity and human 
well-being. But today, we are depleting Earth’s resources at rates that are not 
sustainable, endangering economies and people’s lives. People depend on 
clean water, fertile land, healthy forests, and a stable climate. Livable cities 
and clean energy are essential for a sustainable planet. We must address 
these urgent, global challenges this decade.

Our Vision
We envision an equitable and prosperous planet driven by the wise manage-
ment of natural resources. We aspire to create a world where the actions of 
government, business, and communities combine to eliminate poverty and 
sustain the natural environment for all people.

Our Approach
COUNT IT
We start with data. We conduct independent research and draw on the latest 
technology to develop new insights and recommendations. Our rigorous 
analysis identifies risks, unveils opportunities, and informs smart strategies. 
We focus our efforts on influential and emerging economies where the future 
of sustainability will be determined.
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8.7 Publications
Ross Center publications should 
follow all guidelines set forth in the 
Publications section  
of this guide.
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8.8 Publications: Report Covers

SUSTAINABLE CITIES: PUBLICATIONS

LOGO IN BOX: 21/2”x1”(or 
15px6p), Gold, 1.125” from  
left margin
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SUSTAINABLE CITIES: PUBLICATIONS

8.9 International Office Covers
Publications originating from 
International Offices should follow 
all guidelines set forth in the 
Publications section of this guide.
The only exceptions/differences 
are the Sustainable Cities logo 
(International Office version) and 
the addition of the Organization 
Byline (translated), which should 
be present on all knowledge 
products. 
(See pg. 62 for each Organization 
Byline).

ORGANIZATION BYLINE:  
Acumin Pro Condensed, 14pt

DATE RUNNING FOOTER:  
Acumin Pro Condensed, 8pt
(PLEASE CHANGE THE COLOR)

SIZE: Page size may  
be 8.5”x11” or A4
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8.10 Organization Byline
Publications originating from 
International Offices always have 
the Organization Byline on the 
cover abut the URL in the lower left 
corner.
The Org Byline is translated to the 
originating International Office’s 
official language.

Here are the official translations of the Organization Byline.  
No other text should be used for the Byline on the cover of a publication.

BRAZIL (PORTUGUESE)
Um produto do WRI Ross Centro para Cidades Sustentáveis

CHINA (MANDARIN)
世界资源研究所罗斯可持续城市中心出品

INDIA (ENGLISH)
A product of WRI Ross Center for Sustainable Cities

MEXICO (SPANISH)
Un producto del WRI Ross Centro para Ciudades Sustentables

TURKEY (TURKISH)
WRI Ross Sürdürülebilir Şehirler Merkezi tarafından hazırlanmıştır

INTERNATIONAL OFFICES’ URL:
BRAZIL: WRICIDADES.ORG

CHINA: WRICITIESCHINA.ORG

INDIA: WRICITIESINDIA.ORG

MEXICO: WRICIUDADES.ORG

TURKEY: WRISEHIRLER.ORG
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8.11 Business Cards
There are two kinds of cards 
available based on the location 
and employee.  

First Lastname
Full job title
WRI Ross Center for Sustainable Cities

+1 202 xxx-xxxx  |  (mobile)��������[[[�[[[[��_��ÀDVW#ZUL�RUJ 
�������UG�&URVV���VW�%ORFN��-D\DQDJDU��%DQJDORUH���������_��:5,&LWLHV�RUJ
�WZLWWHU�FRP�:RUOG5HVRXUFHV��_�� �DORNBJXSWD�_�%ORJ�7KH&LW\)L[�FRP�

First Lastname
Título del trabajo completo, Ciudades Sustentables

+52 55 3096 5742  |  (mobile)��������[[[�[[[[��_��ÀDVW#ZUL�RUJ 
3ODQWD�DOWD��%HOLVDULR�'RPtQJXH]����9LOOD�&R\RDFiQ��&R\RDFiQ
������&LXGDG�GH�0p[LFR��'�)���0p[LFR��_��:5,FLXGDGHV�RUJ
��WZLWWHU�FRP�:5,FLXGDGHV��_�� �6N\SH1DPH��_��%ORJ��7KH&LW\)L[�FRP�

First Lastname
Full job title, Sustainable Cities

+52 55 3096 5742  |  (mobile)��������[[[�[[[[��_��ÀDVW#ZUL�RUJ 
3ODQWD�DOWD��%HOLVDULR�'RPtQJXH]����9LOOD�&R\RDFiQ��&R\RDFiQ
������&LXGDG�GH�0p[LFR��'�)���0p[LFR��_��:5,FLXGDGHV�RUJ
��WZLWWHU�FRP�:5,FLXGDGHV��_�� �6N\SH1DPH��_��%ORJ��7KH&LW\)L[�FRP�

Brazil

China

Europe

India

Indonesia

Mexico

Turkey

United States

Offices:

Front Front

Back Back

DC global office and International Directors 
heading the Sustainable Cities program in 
country use the global WRI Ross Center cards, 
the back is as shown here.

International Offices staff use business cards 
as shown here. NB: in India the card being 
used depends on if you work for WRI or WRI 
India. Please consult with your Marketing and 
Communications contact point.



Page 62  •  WRI Style Guide V3.0  •  May 2017  •  brand.wri.org
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8.12 Powerpoint Templates
Both 4x3 (standard definition) and 
16x9 (widescreen) templates are 
available. Each template includes 
multiple Title Slide and Interior 
Slide layout options for flexibility 
and to provide an option for 
different kinds of content. 

Standard Definition, 4x3,  
(17_PPT_RCSC_4x3-template.pptx)

Widescreen, 16x9, 
(17_PPT_RCSC_16x9_template.pptx)



PUBLICATIONS
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8.13 EMBARQ Logo
The EMBARQ logo with the yellow 
color should be used as a sub-
brand of Sustainable Cities for 
all the work in sustainable urban 
mobility: sustainable transport, 
cycling, or pedestrianization.  
The EMBARQ logo should never  
be used on its own.
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CONTACT

9 Help & Files
All files necessary for adhering to 
the WRI brand are online at  
brand.WRI.org.

CONTACT INFORMATION AT WRI

BILL DUGAN
Creative Director

bdugan@wri.org  |  Ext. 7915

CARNI KLIRS
Senior Graphic Designer

cklirs@wri.org  |  EXT. 7725

CARIN HALL
Design Production Manager

carin.hall@wri.org  |  Ext. 7760

ANAND MISHRA
Senior Manager, Global Communications,  
WRI Ross Center For Sustainable Cities

benoit.colin@wri.org  |  Ext. 7732


